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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549
FORM 8-K
CURRENT REPORT
Pursuant to Section 13 or 15(d) of the SecuritieshBnge Act of 1934

Date of Report (Date of earliest event reporte&ril 2, 2009

Commission File Registrant; State of Incorporation; IRS Employer
Number Address and Telephone Numt Identification No.
1-11459 PPL Corporation 23-2758192

(Exact name of Registrant as specified in its @mnart
(Pennsylvania)

Two North Ninth Street

Allentown, PA 18101-1179

(610) 77-5151

1-905 PPL Electric Utilities Corporation 23-0959590
(Exact name of Registrant as specified in its @mnart
(Pennsylvania)
Two North Ninth Street
Allentown, PA 18101-1179
(610) 77-5151

Check the appropriate box below if the Form 8-a{lis intended to simultaneously satisfy the {liobligation of the registrant under any of
the following provisions:

Written communications pursuant to Rule 425 underSecurities Act (17 CFR 230.4:
Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-12)
Pre-commencement communications pursuant to Rul-2(b) under the Exchange Act (17 CFR 240-2(b))
Pre-commencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))
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Section 8 - Other Events
Item 8.01 Other Events

On April 2, 2009, PPL Electric Utilities Corporati¢“PPL Electric”) issued a press release annognitie Pennsylvania Public Utility
Commission’s (“PUC") approval of the results of PBlectric’s fifth solicitation for generation sugph 2010 for retail customers who do not
choose an alternative competitive supplier. Witk solicitation remaining to complete the 2010 teieity supply procurement, PPL Electric
has thus far committed to purchase 80% of its exegeelectricity supply needs in 2010 for residdnsimall commercial and small industrial
customers. A copy of the press release annouicggesults of the fifth solicitation is attachexddExhibit 99.1 and is incorporated by
reference.

Section 9 - Financial Statements and Exhibits
Item 9.01 Financial Statementsand Exhibits
(d) Exhibits

99.1 - Press release, dated April 2, 2009, announcing &yjitoval for PPL Electric’s fifth round of purchasef
electricity generation supply in 201
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Exhibit 99.1

Contact: George Lewis, 610-774-5997
PPL Electric Utilities
Two N. Ninth St.
Allentown, PA 18101

Pricesdrop in fifth round of PPL Electric Utilities power purchasesfor 2010
Electricity prices in latest power purchase result
in a smaller estimated 2010 increase for typiesidential customer

ALLENTOWN, Pa. (April 2, 2009) -- Lower wholesaleergy prices make it likely that PPL Electric Utés customers will
experience a smaller than anticipated 2010 priceease.

The Pennsylvania Public Utility Commission on Thdag (4/2) approved the results of the companyth fibund of purchases for
residential and small-business customers who dehmmise their own supplier. Average prices fordesfial supply purchases were 19
percent lower than the average price achievedeffitst four rounds.

If prices in the last round of purchases, schedfdethis October, match the lower prices receiwethis round, the company
estimates the average residential customer billavimerease by 30.4 percent in 2010. This is domemfthe previous estimate of 36.1
percent, which was based on the average of thedins rounds.

“These results reinforce the fact that electrigitices rise and fall in a competitive market,” sBiavid G. DeCampli, president of
PPL Electric Utilities. “By completing our purchasever a three-year period, we have been abladtecesthe risk of price spikes for our
customers and blend prices from a diverse growguppliers.”

PPL Electric Utilities also has reduced the estédancrease for its business customers based orghks of the fifth round of
purchases.

If prices in the fall reflect the lower prices img round of purchases, estimated monthly billssfoall-business customers would
increase on average about 18.9 percent, down tnerprevious 25 percent estimate. Monthly billsrfod-size business customers would
increase on average about 36.8 percent, down frprevéous estimate of 44.3 percent.

In each round of purchases, the company signsaxistto buy about 850 megawatts of generationefsidential, small-commercial
and small-industrial customers. Electricity supfallylarge-business customers who do not selecttamative supplier will be purchased in
one purchase this fall.

State law requires PPL Electric Utilities, whichedaot own power plants and does not generateieiggtto buy default electricity
supply from the competitive market for its custosm@ho do not select an alternative supplier. Thepamy must pass the costs through to
customers without profit. The company is doing fleat2010 under a plan approved by the PUC in 20Bé. company has proposed a
separate plan, which must still be approved byPH€, to purchase electricity for 2011 and beyond.

“Under current market conditions, our customers fitvay greater opportunities to shop for better déedm retail electricity
suppliers in 2010. And, based on current forwaedteicity prices, 2011 prices could be even lowantwhat we are now seeing for 2010,”
DeCampli said.

He said the PUC'’s “Utility Choice” Web sitejww.puc.state.pa.us/utilitychoi¢cean help customers find alternative supplieradfe
opportunities arise. The Web site lists alternasivppliers serving utility service territories.

“We are required to provide a default supply optioat customers can fall back on, but we encoucag®omers to take advantage of
lower-price offers that may become available frdtaraative suppliers to help them reduce theisbilhe said.

Customers of PPL Electric Utilities have few conitped options for electricity supply today becaulse company’s generation
charge remains under a price cap that was estelllisiore than a decade ago.

Where such price caps have ended, electric congpetit growing. For example, according to the Pgtvasia Office of Consumer
Advocate, more than 20 percent of Duguesne Lightomers in the Pittsburgh area have chosen atieerelectricity suppliers. Those
customers account for nearly half of the total leaise in Dugquesne Light’s service territory.

The winning suppliers in PPL Electric Utilitiesftfh round of purchases were selected from amongph®eting companies. An
independent firm, NERA Economic Consulting, manatiedpurchase process, compiled the results arsépied them to the PUC for
approval.

“Customers can do even more to smooth the transitim control their costs by using energy wisely more efficiently,"DeCampli
said. “Simple steps can go a long way toward radyelectric bills and don’t have to mean big sé&s in comfort and convenience.”

DeCampli said the company’s online Energy Analyatevww.pplelectric.conmelps customers better understand how they use
energy. Customers can find their daily and houdgtge information, provided by the company’s advdmoetering system.

The Energy Analyzer allows customers to identifyisgs opportunities and experiment with changehéir home to see the
difference it makes in reducing their electricdilNearly 280,000 customers have used the Energly2er since its introduction two years
ago.

In addition, homeowners who have their home’s enegg evaluated by a certified energy auditor eaeive up to $250 in rebates
from PPL Electric Utilities. Analysts take a whdleuse approach, looking at insulation, air inftitva, heating and cooling systems, lighting
and appliances. Details and a list of certifiedigug under the rebate program are availabievat.pplelectric.com

PPL Electric Utilities currently offers an advangayment phase-in option that lets residential anallsbusiness customers adjust
gradually to higher electricity prices over sevemahrs. About 140,000 customers signed up fordpaon last year.

PPL Electric Utilities has asked the PUC for pesiuis to offer residential and small-business cust@na second option for
spreading out the impact of higher electricity psicThat plan, which must be approved by the PUiijavallow customers to defer a portion
of the 2010 price increase for one to two yearpedding upon how much electricity they use.

In addition, he said, PPL Electric Utilities plaiasoffer a tim-of-use pricing option to all customers in 2010. Withe-of-use



pricing, customers can reduce their bills by sawtggtricity at times of peak demand, when eleityricosts more to generate.

“We are giving customers more choices and morenptfor taking control over their electricity billeCampli said.

PPL Electric Utilities, a subsidiary of PPL Corpiiwa (NYSE: PPL), provides electric delivery seevito 1.4 million customers in -
counties of eastern and central Pennsylvania asddwsistently ranked among the best companiesufsiomer service in the United States.
More information is available atww.pplelectric.com

Data Summary: Fifth Round of Power Purchases
Residential Small Commercial and

Customers Industrial Customers

Round 1 (July 2007)
Retail price per megawatt-hour $101.77 $105.11

Round 2 (October 2007)

Retail price per megawatt-hour $105.0€ $105.75
Average of first two rounds

Retail price per megawatt-hour $103.43 $105.43

Estimated average increase in 2010 32.7% 22.9% for smal

businesses

41.5% for midsize

businesse

Round 3 (March 2008)

Retail price per megawatt-hour $108.8C $108.7€
Average of first threerounds

Retail price per megawatt-hour $105.22 $106.54

Estimated average increase in 2010 34.4% 23.8% for smal

businesses

42.8% for midsize

businesse

Round 4 (October 2008)

Retail price per megawatt-hour $112.51 $111.94
Average of first four rounds

Retail price per megawatt-hour $107.04 $107.89

Estimated average increase in 2010 36.1% 25% for small businesse

44.3% for midsize

businesse

Round 5 (April 2009)

Retail price per megawatt-hour $86.74 $87.59
Average of all fiverounds
Retail price per megawatt-hour $102.9¢8 $103.84
Estimated average increase in 2010 if prices inndd 30.4% 18.9% for smal
(October 2009) reflect the lower prices in thisrdwf purchases businesses; 36.8% f
mid-size businesse
Estimated average increase in 2010 if prices innddi(October 2009) reflect the average o 32.9%
prices for the first five rounds 21.3% for smal
businesses; 39.9% f
mid-size businesse
# # #

Statements contained in this news release, inofusiatements with respect to future energy pricessupply, regulation and rates, are
“forward-looking statements” within the meaningtbg federal securities laws. Although PPL Corparatbelieves that the expectations and
assumptions reflected in these forward-lookingestents are reasonable, these statements involuenaer of risks and uncertainties, and
actual results may differ materially from the rasudiscussed in the statements. The following arers the important factors that could
cause actual results to differ materially from fbeward-looking statements: market demand and prices ferg@n capacity and fue



customer energy usage; competition in retail anelesale power markets; liquidity of wholesale powerrkets; the effect of any business or
industry restructuring; operation and availabilibf existing and future generation facilities andeogting costs; political, regulatory or
economic conditions; receipt of governmental appt®and rate relief; new state or federal legistewj state and federal regulatory
developments; and the commitments and liabilitfdBRl. Corporation and its subsidiaries. Any suctwfard-looking statements should be
considered in light of such important factors andconjunction with PPL Corporation’s Form 10-K aather reports on file with the
Securities and Exchange Commission.

Note to Editors: Visit our media Web site at www.pplnewsroom.com for additional news and background about PPL Corporation.



